The bar chart compares the percentage of Internet users for four different age groups in the years 1998, 1999, and 2000.
It is clear that the 16-30 and 31-50 age groups were the biggest Internet consumers among the other groups in all years. Internet users of the less than 15 and 50 and more age groups increased year by year with a slight rate.
In 1998, the 16-30 age group was the majority of Internet users with just under 55 percent, and after that, the 31-50 age group with just above 40 percent was the second large Internet users. These two groups kept their considerable increasing rate of Internet users in the years 1999 and 2000.
The other two age groups had the lowest amount of Internet users in all years under 10 percent. The less than 15 age group was just under 5 percent in 1998, but its amount increased year by year moderately. The 50 or more age group had a more significant presence than the less than 15 age group in all years. Although, in 2000, they were very close.
