The table illustrates a large number of people to Ashdown Museum in the year before and after its renovation, while the two pie charts compare their levels of satisfaction in those same years.
Overall, it is clear that the refurbishment led to a significant increase in visitor numbers. Survey results a noticeable rise in satisfaction levels, while the proportion of dissatisfied individuals dropped sharply.
To begin with, the museum attracted 74000 people in the year before the refurbishment. This figure rose considerably to 92000, representing an increase of around 18000 visitors.
It is evident that only 15% of people were very satisfied, and 30% were satisfied. Meanwhile, visitor dissatisfaction was relatively high, with 40% dissatisfied and 10% so dissatisfied. A small proportion of individuals did not give an answer. After the refurbishment, a dramatic improvement can be observed. 35% of visitors were very satisfied, while the satisfied group increased to 40%. In contrast, the percentages of those who felt dissatisfied or very dissatisfied fell sharply to 15% and 5% respectively. The rate of no response remained unchanged at 5%.
